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Executive Summary

The California Low-Cost Auto Insurance (CLCA) program is a state-sponsored program that makes
auto insurance affordable. It was designed to provide income-eligible drivers with affordable rates to
meet California’s mandatory auto insurance law. The CLCA Insurance program is brought to you by
the California Department of Insurance and is administered by the California Automobile Assigned
Risk Plan (CAARP).

Program Impact and Growth

Since its launch in 2000, CLCA has covered 260,748 California drivers. In 2024, the program
experienced significant growth, with:

+ 34,171 new applications assigned

* 19,035 policy cancellations

« 22,732 policy renewals

+ 1,619 policy reinstatements

* 46,175 active policies at year-end—an increase of 54% from 2023

According to the California Assigned Risk Plan (CAARP), 73% of applicants in 2024 were uninsured
during their CLCA application, highlighting the program’s role in expanding access to essential
coverage.

Increasing Demand for Affordable Insurance

As auto insurance premiums continue rising statewide, more drivers seek cost-effective options.
Website traffic data reflects this growing demand:

» 488,254 first-time visits to the CLCA website in 2024, a 123% increase from 219,418 visits in
2023.

Since its inception, the program has continued to evolve through legislative changes to better meet
the needs of California drivers, allowing more Californians to participate. In 2023, AB 917 (Ortega,
Chapter 350, Statutes of 2023) made the CLCA program permanent under California law, eliminating
the January 1, 2025, sunset date and requiring the California Department of Insurance (CDI) to
submit a report to the Legislature on or before March 15, 2026, and after March 15 every five years
thereafter.
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The Program

Pursuant to Vehicle Code Section 16020, California law requires all drivers to maintain evidence of
financial responsibility. The Department of Motor Vehicles (DMV) mandates that car owners provide
proof of auto liability insurance to register their vehicles. However, according to the Insurance
Information Institute in 2022, nearly 17% of cars on California’s roads remain uninsured.

To address this issue, the Legislature established the California Low-Cost Auto Insurance (CLCA)
program in 1999 under California Insurance Code Section 11629.7. The program is designed to
provide income-eligible drivers with affordable auto liability insurance and ensure compliance with the
state’s financial responsibility laws.

Program History and Expansion

Administered by the California Department of Insurance (CDI), CLCA began in 2000 as a pilot
program in Los Angeles and San Francisco counties. In April 2006, the Legislature authorized its
expansion to all 58 counties, as the California Insurance Commissioner deemed necessary.

Current Program Enroliment and Administration

As of 2024, there are over 46,000 active CLCA policies statewide. Policies are:
e Sold by licensed insurance agents and brokers (“Producers”)
e Issued by licensed insurance companies in California

e Managed by the California Automobile Assigned Risk Plan (CAARP), which oversees the
application process and assigns policies to insurers

Income Eligibility Requirements (Effective 2024)

To qualify for CLCA, applicants must meet income eligibility criteria based on household income
(defined as all individuals listed on a federal or state income tax form).

e The applicant must provide proof of household income and/or proof of supplemental statewide
or federal assistance program enrollment, which may include: CalFresh, CalWORKSs, California
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Lifeline, LIHEAP (Low Income Home Energy Assistance), Medi-Cal/Medicaid, State of CA
Employment Development Department (EDD), Supplemental Security Income (SSl), Social
Security/pension, tax returns, W-2 form, 1099 form, or payroll stub.

e In 2020, the program evolved to allow applicants to submit a Certification of Income Eligibility

form when proof of income is not available.

To be eligible, applicants must meet
the following requirements:

\/ Have a valid California driver’s license, including AB
60 license.

V/ Own a vehicle valued at $25,000 or less

\/ Be at least 16 years of age

\/ Have a good driving record $78,000

\/ Meet income eligibility requirements (see chart)

$91,450
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California Automobile Assigned Risk Plan
(CAARP)

Pursuant to California Insurance Code Section 11629.81, the California Automobile Assigned Risk
Plan (CAARP) reporting requirements have been combined with the California Department of
Insurance (CDI) Report to the Legislature.

Since its inception in 2000, the CLCA program has been administered by CAARP, which assigns
applications to insurance companies from its administrative office in Oakland. Applications are
submitted by licensed fire and casualty agents or producers who are CAARP-certified to write CLCA
policies. Certification requires completion of online training and verification of valid licensure.

As of January 2025, there are approximately 2,261 CAARP-certified producers. CAARP supports the
program by:

e Providing customer service

¢ Monitoring producer compliance

e Processing and assigning applications

e Responding to email and phone inquiries from consumers, producers, and insurance carriers

In collaboration with the Advisory Committee and CDI, CAARP monitors CLCA plan rules and
develops rate proposals for the Commissioner’s consideration, pursuant to California Insurance Code
Section 11629.72. Additionally, CAARP collects and maintains program data, including applicant
information, eligibility determinations, certified producers, and assigned applications.
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The Policy

California Insurance Code Section 11629.745 provides that an agent or broker (producer) shall inform
every prospective automobile insurance policyholder of the existence of the CLCA program when an
applicant inquiries about a policy for minimum limits. If the consumer qualifies for the policy and
wishes to purchase the policy, the producer is required to submit the application and supporting
documentation to the California Automobile Assigned Risk Plan (CAARP) for issuance of the policy.

If the producer is not certified by CAARP, the producer must provide the toll-free telephone number
for CAARP as an option for coverage.

The program provides affordable, liability-only auto insurance that meets the state’s financial
responsibility laws as outlined in California Insurance Code Section 11629.71. The policy limits are as
follows:

CLCA Basic Liability Policy Limits:

« $10,000 bodily injury or death per person
« $20,000 bodily injury or death per accident

* $30,000 property damage liability per
accident

Consumers have the option of adding more
coverage for an additional charge of $37 - $107
per year:

» $1,000 medical payments per person

» $10,000 uninsured motorist bodily injury per
person

« $20,000 uninsured motorist bodily injury per
accident
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The program does not offer comprehensive or collision coverage (coverage that will repair the driver's
vehicle after an accident), but this coverage can be purchased from an insurance agent in addition to
the CLCA policy. As stated above, uninsured motorist coverage is available to consumers at an
additional premium charge. The policy has an initial term of one year and is renewable annually.

The policy covers the person named in the policy (named insured) and any other operator of the
automobile, provided the use is permissive and consistent with the scope of the permission granted to
the user. However, the policy contains an exception for members of the named insured’s household
who do not satisfy the eligibility requirements of California Insurance Code Section 11629.72. CLCA

policies are issued by insurance companies holding certificates of authority issued by the California
Department of Insurance (CDI).
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The Rates

California Insurance Code section 11629.72 provides that rates for CLCA policies shall be reviewed
and revised annually. CAARP shall submit the loss and expense data, with a proposed rate and
surcharge for the program, to the Insurance Commissioner for approval.

The rates must be sufficient to cover losses incurred and expenses, including, but not limited to,
administration costs, underwriting, taxes, commissions, and claims adjusting. The term “losses
incurred” means claims paid, claims
incurred and reported, and claims

California’s IR

Have a valid California driver’s license (which includes

Low cost an ABEQ license for undocumented drivers).
rateS must be Set to result |n no Auto Insurance Own a vehicle valued at $25,000 or less.

Have a good driving record or be a new driver.

incurred but not yet reported. The

projected subsidy of the program by

Meet household income guidelines.

These state benefits, among others, may qualify you for
access to CLCA:

policyholders of insurers issuing

v Cal Fresh
v CalWorks

v Medi-Cal/Medicaid

v State of California Employment
Development Department (EDD)

v Seocial Security or Pension

policies under the program who are

not participants. In addition, the rates
are required to be set with respect to
the program to result in no projected

Call toll free

866.602.8861 LOW COST

[=] B3 quick and easy. mylowcostauto.com AUTO INSURANCE

subsidy by policyholders in one

county of policyholders in any of the
other counties.

As required by California Insurance Code Section 11629.85(c)(5), the rates for each county for the
calendar year 2024 are shown on the subsequent page. Rates since 2021 include a 30% surcharge
for unmarried persons 19-24 years old, a 40% surcharge for drivers with less than three years of
verifiable driving history, and a 100% surcharge for policy owners or operators 16-18 years old.

m']']
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Annual Premium Per Vehicle - Effective 3/1/2024

County Liability | Uninsured Medical Youthful | Inexperienced Age

Motorist Payments Person Driver 16-18

Bodily Driver

Alameda $401 $56 $26 $521 $561 $802
Alpine 225 38 17 293 315 450
Amador 198 27 16 257 277 396
Butte 198 27 16 257 277 396
Calaveras 225 38 17 293 315 450
Colusa 198 27 16 257 277 396
Contra Costa 275 30 16 358 385 550
Del Norte 225 38 17 293 315 450
El Dorado 198 27 16 257 277 396
Fresno 266 35 21 346 372 532
Glenn 225 38 17 293 315 450
Humboldt 198 27 16 257 277 396
Imperial 198 27 16 257 277 396
Inyo 225 38 17 293 315 450
Kern 266 35 21 346 372 532
Kings 198 27 16 257 277 396
Lake 198 27 16 257 277 396
Lassen 225 38 17 293 315 450
Los Angeles 401 56 26 521 561 802
Madera 198 27 16 257 277 396
Marin 275 30 16 358 385 550
Mariposa 225 38 17 293 315 450
Mendocino 198 27 16 257 277 396
Merced 198 27 16 257 277 396
Modoc 225 38 17 293 315 450
Mono 225 38 17 293 315 450
Monterey 266 35 21 346 372 532
Napa 266 35 21 346 372 532
Nevada 198 27 16 257 277 396
Orange 401 56 26 521 561 802
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County Liability | Uninsured Medical Youthful | Inexperienced Age
Motorist Payments Person Driver 16-18
Bodily Driver
Placer 266 35 21 346 372 532
Plumas 225 38 17 293 315 450
Riverside 275 30 16 358 385 550
Sacramento 275 30 16 358 385 550
San Benito 198 27 16 257 277 396
San Bernardino 266 35 21 346 372 532
San Diego 275 30 16 358 385 550
San Francisco City & County 401 56 26 521 561 802
San Joaquin 266 35 21 346 372 532
San Luis Obispo 266 35 21 346 372 532
San Mateo 275 30 16 358 385 550
Santa Barbara 266 35 21 346 372 532
Santa Clara 401 56 26 521 561 802
Santa Cruz 266 35 21 346 372 532
Shasta 138 27 16 257 277 396
Sierra 225 38 17 293 315 450
Siskiyou 225 38 17 293 315 450
Solano 275 30 16 358 385 550
Sonoma 266 35 21 346 372 532
Stanislaus 266 35 21 346 372 532
Sutter 198 27 16 257 277 396
Tehama 198 27 16 257 277 396
Trinity 225 38 17 293 315 450
Tulare 198 27 16 257 277 396
Tuolumne 225 38 17 293 315 450
Ventura 275 30 16 358 385 550
Yolo 266 35 21 346 372 532
Yuba 198 27 16 257 277 396
13
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Application Process

Consumers can apply for CLCA online at the mylowcostauto.com website, or call toll free 866-602-
8861, or find a nearby insurance agent/broker. Once the consumer submits their application, a
representative (or their insurance agent) will confirm all the information and obtain proof of income.
Once payment is processed online or over the phone, the consumer will e-sign the documents and a
temporary insurance card will be issued representing the consumer’s proof of insurance. Within 45
days, an insurance carrier will be assigned to manage the policy.

The insurance carriers assigned in 2024 were
AIPSO Insurance Operations (AlO), which
services the business on behalf of the State (www.mylowcostauto.com)
Plan. Or one of the two limited assignment
distribution (LAD) insurance carriers: 21st
Century Insurance Company or Integon
Insurance Company. “LAD servicing
company” means an insurer that processes
or writes LCA business for the Limited
Assignment Distribution Procedure (LAD) on
behalf of other insurers under Section 8.B.

Once assigned, the insurer will contact the
consumer within 45 days, providing an
Insurance Declaration Page and an additional
insurance card. To continue coverage

: :  APPLY ONLINE
beyond this period, the consumer must « CALL TOLL FREE

complete and return a renewal questionnaire * FIND A NEARBY INSURANCE AGENT

to their insurance carrier annually.
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Summary of 2024 Activities

In 2024, the California Department of Insurance (CDI) continued its partnership with Fraser
Communications and the Foundation for California Community Colleges on the development and
execution of integrated marketing, communication and community engagement efforts. Fraser also
facilitated a producer research project that focused on understanding producer needs and how to
better engage with consumers on CLCA program.

During 2024, the California Department of Insurance
(CDI) and CAARP made the following improvements
regarding the program:

Producers designed to share program updates and

. Continued the bi-annual webinars with CLCA Certified
best practices to maximize program visibility

Updated marketing collateral with new design
featuring Sequoia and the bear and producer

focused outreach material

concise language to improve accessibility and user

Enhancing the CLCA website by using clearer, more
’k experience.

CDI staff and partners consistently conduct statewide outreach and educational presentations,
expanding consumer engagement and awareness year-round.

Network partners play a vital role as trusted messengers for CLCA-eligible consumers, strengthening
outreach efforts and connecting with low-income and hard-to-reach communities, particularly those
within their existing client base. By integrating CLCA program information with other low-income
assistance programs, these partners enhance their impact. While assisting potentially eligible
individuals, they provide information, referrals, and screening support alongside their core services.
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They also serve as key access points, ensuring program materials are prominently displayed and

highly visible at events and in community spaces.

California’s Low Cost
Auto Insurance

A state-sponsored program that makes

auto Insurance more affordable.

To qualify for this program, you must:

[0 Have avalid Califoria driver's license or an
ABGO license for undocumented drivers.

[0 Own avehicle valued at $25,000 or less.
[0 Have a good driving record or be a new driver.
[0 Meet household income guidelines.

Benefits like these and others qualify
you for affordable auto Insurance:

Cal Frosh: Electronic Benefit Transfer (EBT) card
CalWorks: Nottfication letter
Medi-Cal/Medicaid: Medk-Cal card

State of California Employment Development
Department (EDD): Debit card or benefit letter

Social Security or Pension: SS or F L

Visit us online at www.mylowcostauto.com to
start your application.

If you don’t have Internet access or need additional
assistance, call toll froe 866.602.8861.

Seguro de auto a bajo
costo de California

Un programa patrocinado por el estado
quohaeoqnelseguroderw
civil para autos sea mas accesible.

Requisitos para calificar:

o Dobo!wunlmd'muv“domo
lalicencia ABBO p
[ Poseer unvehiculo avaluado en $25,000 o menos.

[0 Debe tener un buen historial de manejo o serun
conductor nuevo.

[ Cumplir con los requisitos de ingresos.
Beneficios como estos y otros lo califican
para un seguro de auto accesible:
Cal Fresh (estampillas de comida): Tarjeta EBT

(o bi ): Carta de
Medi-Cal/Medicaid: Tarjeta de Medi-Cal

Departamento de Desarrollo de Empleo del Estado de
California (EDD): Tarjeta de débito o carta de beneficios
Seguro Social o Pensién: Carta del Seguro Social

o pension

lin st 1ok
en

para iniciar su solicitud.

8i no tiene acceso a Internet o necesita asistencia adicional,
Name gratis al 866.602.8861.

‘m Xe hoi Chi phi
cuia California

g trinh dw'dc tidu bang tai tro'
Ing céip bao hiém cho xe hol véi
fc gid phéi chang hon.

i§n tham gia chu'ong trinh nay,
¥p 1§ clia California hodic gidy phép

1o nhifng ngudi I8 xe khong co gidy to.
ficxe co gié trj tir $25,000 trd xudng.

New marketing material featuring Sequoia the Bear

T v

15t hodc Is mét nguf1 i léi xe.

D Dap iing dugc cic hudng diinvé thu nhap ho gia dinh.

Nhitng quyon lo'i nhe nhung cﬂyon lofi nay va
nhifng quyén Ion khéc mup quy vi hon di diéu
kién %mn duoc bao hidm xe hoii véf mie gid
phnl chnnfr

Cal Fresh: Thé Chuyén tién Quyén Igi Dign 17 (EBT)
Medi-Cal/Medicald: Thé Medi-Cal

Department (EDD): Thé ghi ng hodc thu’ quyén Igi
Social Security or Pension: Thur An Sinh X& HO
hodéic Huu tri

Tmyewhmgmbmdugtdh[chym( i
"-mwmdm&b“dumpddndhgky

qavikhonseoqwlnhy cap Internet hodc cén
Auge hd trg them, hily gol 866.602.8861.

Gol dén s& dign thoal min phi
866.602.8861

mylowcostauto.com

I B2 PR R
HISZE R
B ENEAT A B, RN
FREGAOMHEE M.

WM FF S RIRTHE, 2250

O HEEREMNER; T6 ABRREBNE
RARNH ABeO HIF.

O A% St i $26,000 5 E(E.

O BWiZRRYT, RARRETF.

O HAREEE.

uTﬁIﬁ#iﬂ&ﬁ:#i#ll(ﬁ“‘ﬁﬁ?%ﬁﬁ
frE IR ERE

Cal Fresh: 8 71T (Electronic Benefit Transfer, EBT)
CalWorks: il 51

Medi-Cal/Medicaid: Medi-Cal

TUAHRR db A
EDD): fif iZ-FaAHE
HERLWABNER: H 2R LWH
(Social Security, $S) HLHE® A

W EIR{NAAY www.mylowcostauto.com
FrtiEaeRiN.

SRET A L R SO R,
WHE 866.602.8861,

EITR I BEIE
o] 866.602.8861

mylowcostauto.com

Included translations in Mandarin and Vietnamese
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Partnerships

Fraser Communications

In 2024, the partnership with Fraser Communications, CDI’'s media and marketing partner, continued
with a comprehensive mix of traditional and digital marketing, complemented by targeted event
outreach that concluded in early November.

Beyond the paid media campaign, Fraser successfully secured multiple interviews on public affairs
radio programs across the state, featuring CDI representatives who highlighted the CLCA program’s
benefits and guided eligible
Californians on how to apply for
coverage.

Fraser's strategic efforts delivered
over 101 million impressions in
2024, driving 700,135 website
sessions to mylowcostauto.com.

Wha Gualifiss?

All campaign activities prioritized

Caversge

A || e et et outreach in underrepresented ZIP

Cussthonnaire

e B codes identified by the Department

S TRe e —

fmzame Eligikility
Hearre

i A i of Insurance, with the goal of

reducing the number of uninsured

| Apply QOnline Mowi

drivers on California roads.

To maximize engagement, Fraser
recommended a data-driven
approach to social, display, and
search engine marketing, ensuring
broad audience reach while
encouraging direct action. In
traditional media, they focused on

high-need areas, utilizing outdoor
advertising such as bus tails and
billboards in key regions, including Los Angeles, Riverside, San Bernardino, Orange, Sacramento,
Fresno, San Joaquin, Stanislaus, Alameda, Santa Clara, and San Diego.
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https://www.mylowcostauto.com/

This integrated, data-driven approach ensured maximum visibility, engagement, and enrollment
among California’s underserved communities.

Media Campaign Target Audience

Lower Income Uninsured Underserved Communities

Recommended at
<$60,000

For household income size

African-American, Hispanic, Indigenous

Median Age Female Skew
000
42 ....

lin 4 women 50+

Plus, CLCA eligibility requirements for added digital targeting

Q
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The target areas include 145 zip codes throughout the state, provided by CDI:

b

PRIORITY ZIP CODES BY MSA | POPULATION T":‘;TTL
LOS ANGELES 3,847,502  70.38%
gg’:ﬁ:&%ﬁ?" 333,239 6.10%
SAN FRANCISCO 319,205  5.84%
SAN JOSE 245808  4.50%
FRESNO 216,128  3.95%
SAN DIEGO 121,178 2.22%
SACRAMENTO 72,221 1.32%
SANTA MARIA-LOMPOC 50,814  1.09%
STOCKTON 50,632  0.93%
MODESTO 50,271 0.92%
NON METRO (IMPERIAL) 49,227  0.90%
OXNARD-VENTURA 46,594  0.85%
VISALIA 25667  0.47%
BAKERSFIELD 16,542 0.30%
MONTEREY-SALINAS 8,425  0.15%
MERCED 4146 0.08%
TOTAL 5,466,690 |100%
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Traditional Media

Traditional media played an integral role in the omnichannel marketing strategy for the CLCA
program, with nearly 6.8 million in added value across outdoor, print digital, radio, streaming audio,
and podcasting. Bus tails, Bus Kings, and Jr. Posters were included in the mix that ran in Q1
(January-March) and Q4 (October-December) of 2024, delivering 16.2 million impressions. Print and
Digital ads in English included the Stockton Record and Gilroy Dispatch and in Spanish included the
LA Times Spanish, Vida de Valle, La Opinion largest Spanish-language newsletter in the US and the
second-most-read newspaper in LA.

1l

£os Angeles Times 2 Q

EN ESPANOI,

M 1740

En Espaiiol Deportes Entretenimiento EEUU

Outdoor bus tails Billboard/Jr Posters Digital/Print ads

Traditional and Streaming Audio

Radio ran across English and Spanish-language channels during Q1 and then again in Q4, and
targeted key ZIP codes within Los Angeles (including Orange County), as well as Riverside-San
Bernardino, San Francisco, San Jose, Fresno, and San Diego. The spots were targeted at
young/newer and more seasoned drivers to increase awareness of the CLCA program and ultimately
drive people to the website to learn more and enroll. Over 7 million impressions to 25-54 year-olds,
with a 14% lift in traffic from the ads to the website. The campaign data revealed that website visits
peaked when digital and traditional media ran simultaneously, with radio driving a 30%+ increase in
website traffic. Search advertising achieved the highest click-through rates (CTR) of 10-15%, while
social media and TikTok also performed strongly, achieving a CTR of 1.75%. Spotify and Podcasting
streaming audio accounted for 29% of impressions in Q4.

mZO
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Market Station Market Station
Fresno San Diego 7
Los Angeles San Jose @
Los Angeles Santa Maria .
Riverside Stockton Wy

Public Affairs

Radio stations 2024

Fraser continued distributing, tracking, and promoting California’s Low-Cost Auto Insurance radio

public service announcements (PSAs) to radio stations throughout California. Multiple interviews ran

<\ 11037 KSON .\ LATEST

Living Better in San Diego - California’s Low Cost Automobile

(CLCA) Insurance program offers coverage at affordable rates

1l By Living Better
in san Diego anc
Pepper

¥ 65997223\
B e =

California’s Low Cost Automobile (CLCA) Insurance program was established
by the Legislature in 1999 to provide income-eligible, good drivers with
liability insurance protection at affordable rates as a way to meet Californie’s
mandatory auto insurance law. Amy Nungaray, Specialized Program Manager
of the California Low Cost Auto Insurance (CLCA) Program at the California

COMMANDERS @
EAGLES

W/

BUY TICKETS NOW (& cosm

ull LATEST

Riley Green celebrates
his birthday with the
release of third studio...

Audecy presents '90s
Country” with Heather
every Sunday

WORLD PREMIERE:
Morgan Wallen - 'Love
Somebody’

Living Better in San
Diego - USDA celebrates
N National Farm to Schoo...

on iHeart LA in the summer, as
well as with Audacy San Diego,
CLCA Insurance program offers

coverage at affordable rates

(audacy.com). An interview ran

on Mt. Wilson stations as well as
Salem Public Service radio,
KKJZ-FM, KKGO-FM, KMZT-AM
and KKGO-FM. Amy Nungaray,
CLCA program manager, also
did interviews with Telemundo 52
and Televisa Univision. The radio
PSAs have an estimated 3,500 -
7,000 impressions each time.
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https://www.audacy.com/kson/latest/clca-insurance-program-offers-coverage-at-affordable-rates
https://www.audacy.com/kson/latest/clca-insurance-program-offers-coverage-at-affordable-rates
https://www.audacy.com/kson/latest/clca-insurance-program-offers-coverage-at-affordable-rates

“Get low-cost car
insurance and you’ll be
out of the woods.”

Social Media Advertising

Fraser executed a paid media campaign on Meta platforms
(Facebook & Instagram), deploying a mix of posts and carousels
in both English and Spanish across the state. The campaign is
designed for sustained impact, running through next year with
planned creative refreshes to maintain engagement. By
implementing Advantage+, Fraser optimized ad performance,
driving higher traffic to top-performing creatives and enabling
precise audience customization. As a result, the campaign
generated 15,044,435 impressions—more than doubling last

year’s reach—and significantly increased website clicks for CLCA.

Beyond paid media, Fraser and CDI
enhance visibility and credibility. By

have strengthened the brand’s organic social media strategy to
maintaining a consistent presence with an average of two posts

per month on Twitter, Instagram, and other social platforms, @mylowcostauto achieved steady

audience growth, reaching 3.7K followers in 2024.

Influencers

CLCA program featured influencers

the CLCA program. This included Saprina, a
mom and content creator that focuses on cost
savings for families as well as a new influencer,
Zavier, a San Diego-based content creator
specializing in academics, college prep, and
cost-saving strategies for students. His engaging

video content resonated strongly wit

audience. Combined with Sabrina, their videos

drove 3,000 landing page views and

accumulating over 160,000 video views with a

1.2% completion rate. The TikTok in

speaking on

B indnadud CaF Owned Mdy Duy L8087 308 DO

What county do you live in?

e Up 10 heD vehicles, DeT person under this

Have you been continuously
licensed for 3 years?

h our target

+ Have a Valid Caifornia Driver's License Are you 16-18 years obd?

& Meot In

e Elgibaity

Guscedmes
s Dwn & Viehiche Valued ot 325000 or Less

= Ba at Least 16 Years of Age "Apphcants unde

Arg you 19-24 yoars old and

must be legally emancpated WFIFAFF e T

# Have a Good Driving Record or are a Mew Dri

Your Annual Premium:
fluencer

campaign also generated over 200 paid likes and
12 shares, reinforcing its impact. CTR surged by
60.53% month-over-month, while campaign CPC

Saprina @moneywithsaprina

Zavier @60secondscholar
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decreased by 18.56%, demonstrating improved efficiency. Notably, TikTok Search contributed 120
clicks with a 0.83% CTR and an impressive 39.62% conversion rate (landing page views).
Demographic insights revealed that males (over 50%) and individuals aged 25-34 (over 60%) showed
the highest engagement, highlighting a valuable segment for future outreach.

Digital Banners

“Getting
affordable
car insurance
is sweeter
 than honey.”

Digital advertisements were run programmatically across the web to extend our
outreach beyond social media platforms. This method offered a cost-effective way to
display native ads on various devices, including desktops, laptops, tablets, and
smartphones. These ads ran statewide in English and Spanish throughout 2024, and
digital banners delivered 9,725,524 impressions, 7,000 more impressions than last 2
year.

Video

Fraser continued running the 30-second video used in Connected TV platforms and
YouTube with an over 98% completion rate on CTV and 1.055% CTR, Spanish
delivering a higher CTR over English. It was also translated for Crossings TV e

network to run in Filipino and Hmong and the video ran throughout the Central -
Valley. CQ) e

Search

Fraser strategically leveraged paid search engine marketing on Google to capture high-intent
consumers actively searching for low-cost car insurance. Running in both English and Spanish, the
campaign demonstrated strong month-over-month performance up until end of Q3 through Q4 due to
increased marketing competition. In 2024 the strongest month for Search was in September, which
produced 322 Apply Now events, 16k impressions and 1,500 clicks. 55% of users who saw the ad
engaged by clicking through, signaling strong relevance and targeting effectiveness. Fraser continues
to refine its search strategy to maximize efficiency and maintain visibility in a highly competitive
landscape.
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Top search terms in English and Spanish included:

auto insurance california

car insurance for good drivers

car insurance

affordable car insurance

aseguranza de carro California

Affordable Auto Insurance

Liability Car Insurance San Diego

aseguranza de carros California

auto insurance quote

car insurance quote

Webinars

In collaboration with Fraser, CDI, and insurance brokers, biannual webinars were conducted in
January and June 2024 to provide producers with key industry updates and training. These sessions
served as an interactive platform for producers to gain insights into upcoming changes, address
common challenges, and engage directly with the team to share feedback and request support. The
webinars reinforced ongoing collaboration and ensured producers remained informed and equipped
to navigate evolving industry developments.

CALIFORNIA'S
LOW COST

AUTO INSURANCE
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c;rtified Producers Webinar

Ceftified Producers Webinar

» History of CLCA

= Changes to CLCA

» Community for CLCA
* Q&A

REGISTER NOW

= All Things CLCA
= Processes and Backend System

06| 27 |24 1AM -12PM (PST)

01 18 |24 10AM-TIAM(PST) REGISTER NOW
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Event Outreach

Fraser and VPE led targeted outreach initiatives, supporting 16 regional events aimed at seniors,
students, and families eligible for the CLCA program. Their efforts from March to November included
distributing program materials and providing information and guidance to facilitate access to CLCA
resources.
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Producer Research

The primary goal of this research was to understand the factors that motivate or deter producers from

selling low-cost insurance and to gather insights that could help the CLCA program succeed with

them in the future. The focus groups included a diverse mix, evenly split by gender and age (half

under 50 and half over 50). All but one participant had at least one year of experience as an auto

insurance producer.

Participants were drawn from across California and consisted of two groups. Current CLCA agents:

Selected from the top 100 Participating Low-Cost Insurance Agents between September 2023 and

August 2024 and Non-CLCA agents: Auto insurance producers who had never sold CLCA before.

Key findings from the research included:

Producers Are Overwhelmed — Many describe the role as more challenging than ever, with
increased competition, fewer options, and constant time constraints.

Low Awareness of CLCA — Many producers, especially non-CLCA participants, lack
knowledge of the program due to time limitations.

Financial Benefits Drive Interest — Producers prioritize financial gains; clear, upfront
communication on commissions (12%) and profitability is essential.

CLCA Benefits Both Business & Community — Producers see CLCA as a way to give back
while also growing their client base through referrals and future policy upgrades.

Barriers Include Misconceptions About Time & Bureaucracy — Non-CLCA producers
assume sign-up and processing take too long, while current CLCA producers note frustrations
with outdated systems.

Captive vs. Independent Producer Differences — Captive producers have less choice in
selling CLCA, while independent producers are more open to it due to their community focus.

Website & Education Gaps Hinder Adoption — Producers struggle to find clear, producer-
specific information online; upfront financial details and simplified enrollment steps could boost
interest.
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I got involved in it when I relocated from
Arizona, and | was dirt poor. | tried to
apply for the low cost, but a broker tried to
sell me something else. | was very upset
because it's kind of embarrassing. | had to
start my life over and I didn't want to go
into it and explain why | qualify. But he
kept scaring me, so I decided that I'm
going to do the low cost and really help
people and put him out of business if |
could.” —Holly

Quotes pulled from the focus group:

In their words ...

"It's important that an agency be a good
corporate citizen. Ethically we need to be
doing that to be part of our community.
And, believe me, that word of mouth is

going to go around. It speaks a good talking

point about the agency that they're able to
help out." — Greg

"There's a lot of people moving into
California that don't have the type of
income and money of people that have been
living here for a long time. So, it would give
us an option to be able to cater to clients like
these, aside to what we're typically catering
to and like the Ventura area.”

— Michelle

" just like helping people who are low
income. They're not bad people. They're
decent regular people. They just have a low
income. So at least that's what I've
experienced. It feels good to help them."
— Deborah

"We're all just trying to meet people where
they are. And if that's where you're at right
now, at least | can help you from getting
your registration suspended and getting you
pulled over and your car towed. That's
definitely beneficial." — Zach

"Is it a great option? Absolutely. Not only is it @ good option for the customer, but in the long-
term, if | acquire that customer with low-cost insurance, not only will there be more referrals, but
in the future, if they are doing better and they become better financially set, | have a customer
who will remember that I looked out for them when they had nothing.™

Foundation for California Community Colleges

across the state.

The California Department of Insurance continued its partnership with the Foundation for California
Community Colleges (FCCC) to enhance awareness of the California Low-Cost Auto Insurance

Program among California’s student population. This
collaboration aimed to ensure that students,

access to affordable auto insurance options. From
January 2024 to March 2024, the student
ambassador cohort has 40 active student
ambassadors, including 5 in a foster youth cohort.
The cohort is made up of a partnership with 23 CCCs
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Through this partnership, FCCC provided ongoing opportunities for community college students to
learn about the CLCA program through digital outreach, campus events, and peer-to-peer
engagement. The initiative continued until March 31, 2024, expanding its reach and impact across
multiple campuses.

Between January 2024 and March 2024, the student ambassador cohort consisted of 40 active
student ambassadors, including five ambassadors in a specialized foster youth cohort. These
ambassadors played a key role in educating their peers about the benefits and eligibility requirements
of the CLCA program. The cohort was formed through partnerships with 23 community colleges
statewide, creating a widespread grassroots outreach effort to inform students directly where they
study and live.

From July 1, 2022, to March 31, 2024, the total number of impressions generated through the FCCC
partnership reached an impressive 5,062,009. These impressions resulted from a combination of
digital marketing efforts, social media engagement, email campaigns, and in-person outreach
activities, reinforcing the program’s visibility among California’s diverse student population.

Network Activation College Partners 2024

1. Bakersfield College 8. Mt. San Antonio College

2. Contra Costa College 9. Pasadena City College

3. Diablo Valley College 10.Rio Hondo College

4. Fresno City College 11.San Diego Mesa College
5. Los Angeles City College 12.Solano Community College
6. Monterey Peninsula College 13.West Los Angeles College
7. Moreno Valley College
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Social Media Data

FCCC successfully leveraged social media platforms such as Facebook,
Instagram, and X to execute a comprehensive awareness campaign ad for
the low-cost auto insurance program.

Social Media Platform Views (Impressions)
Facebook 33,227 nf::ianr'?:ranm
Instagram 77,459 J -
X Spanish 300,796 U ompmininy:

BTy RO i AeRRUTHOWD Ot Iabn Dom o oy
norkactiveg (B8] G07-HAR o s ¥ youre shgibls

AT TR 0w RS 3T ouralalizng
ABulgetFoeidly

Outreach Summary

During the first three months of 2024, a total of 36,807 students across the community college system
were engaged through both in-person and digital outreach efforts. Student ambassadors launched
their Spring outreach activities in late January, while network activation partners also initiated their
outreach efforts at the beginning of the year. These activities encompassed a variety of engagement
strategies, including social media posts, newsletter distributions, in-person presentations, and on-
campus events, ensuring widespread awareness of the CLCA program among students.

Quarter 3 January 2024 - March 2024 Outreach Summary

Student Ambassadors | Digital Outreach 10,362 11,185
In-Person Outreach 823

Network Activation Digital Outreach 22117 25,622
In-Person Outreach 3,505

Total number of student connections: 36,807

mZQ

CALIFORNIA’S

LOW COST
AUTO INSURANCE



Press Conference

In May 2024, with the partnership of
FCCC and Los Angeles City
College (LACC), CDI hosted a
press conference to discuss the
success of outreach regarding the
program. Student ambassadors
spoke on behalf of the program,
sharing their tales of how CLCA has
helped their peers and how they
intend to continue to do outreach
for future students.

The California Low-Cost Auto

Program successfully partnered
with the Foundation for California
Community Colleges for over two years to enhance program visibility and outreach efforts. Through
this collaboration, CLCA engaged with students and faculty across various campuses, conducted
informational sessions, and leveraged FCCC'’s network to increase awareness of affordable
insurance options.

Department of Motor Vehicles

In 2024, the partnership between the Department of Motor Vehicles
(DMV) and the California Low-Cost Automobile Insurance (CLCA)
program continues to demonstrate significant success through the use of
a bilingual silent commercial. This innovative approach effectively
reaches both English- and Spanish-speaking communities, ensuring DRIVING
broader accessibility to essential information about affordable auto CHANGE...

insurance.

The 30-second commercial, aired in DMV offices statewide, delivers key
details about the CLCA program, helping low-income drivers understand their options for obtaining
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affordable coverage required for vehicle registration. This collaborative effort between the DMV and
CLCA underscores a shared commitment to equitable access, community engagement, and road
safety. By increasing awareness and participation, the initiative supports compliance with state
insurance regulations, ultimately contributing to safer roads across California. An increase of 129%
viewership for the English silent commercial occurred since 2023, and a 125% increase occurred in
the Spanish commercial as well. With a total of 7,200+ increase in unique scans this was an overall

increase of 77% compared to the previous year.

IF YOU DRIVE
IN CALIFORNIA,

AUTO INSURANCE
IS REQUIRED,

AFFORDAELE, RELIABLE INSURANCE
REGARDLESS OF IMMIGRATION STATUS

DMV Silent Ad Unique Scans 2024

4500
4000
3500
30040
2500
2000
1504
1004

500

mEnglish=3,0891 m5Spanish =4,165
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Determination of Success

CDI has determined that California’s Low-Cost Automobile Insurance program addressed and
achieved each of the success measures specified in California Insurance Code section 11629.85.

Rates were sufficient to meet statutory rate-setting standards

California Insurance Code Section 11629.72 provides that CLCA program rates are sufficient to cover
losses and expenses incurred by policies issued under the program. Rate-setting standards also
require rates to be set to result in no projected subsidy of the program or subsidy of policyholders in
one county by policyholders in any other county. Consistent with these requirements, program rates
in 2024 generated sufficient premiums to cover losses and expenses incurred by CLCA policies. In
2024, the program issued claim payments in the amount of $8.37M+.

The program served underserved communities

Statistics show the program continues to serve and

benefit underserved communities across California. Ave rage ve h iC le

Household incomes of all policyholders do not

exceed the established 250% of the federal poverty Val.u e Of pOliCieS
limit. In 2024, CAARRP statistics show out of the . =

policies issued the average household income was ISSU ed In 2 0 24
at or below $15,000 per year. Also, while an

applicant’s vehicle at the time of application cannot $6 K

exceed a value of $25,000, the predominant
vehicle value for policies issued in 2024 was a little
over $6,000.

CLCA program offered access to previously
uninsured motorists, thus reducing the number of

uninsured drivers. Statistics compiled by CAARP
show that in 2024, 73% of applications assigned to
the program came from applicants who were
uninsured at the time of application. Since the inception of the CLCA program, more than 190,000
formerly uninsured drivers have been or are currently insured through the CLCA program.
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Statutory Revisions

During 2025, CDI will continue to monitor participation in the CLCA program against established
California Code laws and CAARP Plan Guidelines to determine the need for statutory revisions during
the 2026 Legislative session.
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Funding for Program QOutreach

The California Department of Insurance is tasked with advertising
and informing the public about the California Low Cost Auto
Insurance Program. The California Low Cost Auto Insurance
Program is funded by a $.05 special purpose assessment on each
vehicle insured in the state. Estimated funding for 2025 is up to
$1.2 million.

Q

CALIFORNIA'S
LOW COST

AUTO INSURANCE

34



Outreach and Advertising Plan

Anticipating the implementation of a
comprehensive, integrated marketing
strategy, which encompasses streaming
CALIFORNIA’S
video, radio/streaming audio, outdoor, ' - —% m LOW COST

and in-language TV, the program is

FIND OUT IF YOU QUALIFY!

poised to make a significant impact by (i | R e
generating a total of 35,000,000 ‘ 866.602.8861

impressions for Quarter 1 and Quarter 2 X g Get RRRRRolling!
in 2025. This multifaceted approach —

ensures wide reach and facilitates
engagement with various demographic segments.

By leveraging the power of outdoor, radio, and digital media, the aim is to create a compelling and
memorable brand presence, fostering increased awareness and understanding of the program. This
strategic initiative aligns with the program'’s vision to stay at the forefront of the ever-evolving digital
landscape, enabling the program to connect meaningfully with an audience and drive positive
outcomes.

The expected outreach and advertising goals during 2025 include:

e Expanding enroliment in the CLCA program by increasing the number of uninsured drivers
who sign up.

e Enhancing awareness of CLCA through targeted media and outreach campaigns designed to
reach key demographics.

e Maintaining and continuously improving a consumer-friendly website to provide clear and
accessible information.

¢ Building and strengthening local and statewide trusted messenger partnerships to expand
outreach and education efforts, ultimately reaching more low-income and hard-to-reach
communities.
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e Maximizing social media, direct marketing, and advertising opportunities through collaborations
with Federal, State, County, and Local City legislative offices, as well as community-based
organizations.

¢ Strengthening partnerships with key state government agencies to create new opportunities for
cross-functional collaboration and program integration.

A key resource for the outreach program is organizations that serve CLCA-specific populations,
acting as trusted messengers to share vital program information. To expand outreach efforts, the
team will collaborate with local elected officials and community-based organizations to host CLCA
educational workshops both virtually and, when possible, in person at schools, libraries, and
community centers. Additionally, the team will engage in direct outreach and provide support through
other driver-related and income-eligible state programs and services, including the DMV, CalWORKSs,

and County Public Health Offices, ensuring broader access to CLCA information for those who need
it most.

MELCI"""'I; ostAu

#‘-——-111—:.—_ : -._-."
R LR W e
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Outreach Strategies

The Outreach and Marketing Teams will work together to complement and reinforce advertising with
messaging from trusted sources, such as grassroots and community-based organizations (CBOs),
schools, community colleges, local government, and law enforcement. This strategy calls for outreach
staff to continue to build relationships with legislative and partner organizations that will help deliver
the messages through the following strategies:

Partnership initiative

The CDI team has launched a new partnership initiative incorporating multiple aspects of digital
training, material development, and traditional presentations. One key component of this initiative is
the Train the Trainer program, which takes place at the end of each month. Each session is designed
to engage key target demographics and encourage partnerships to help disseminate vital insurance
information. In January 2025, the focus was on CLCA, aligning with the increase in minimum liability
limits set to take effect on January 1st.

These informative sessions aim to educate and engage communities on the critical importance of
insurance coverage. Participants will gain access to CDI’'s comprehensive “Insurance Essentials” and
“Insurance Fraud Prevention” outreach toolkits—valuable resources filled with consumer information
that can be utilized by organizations, businesses, families, and individuals to promote financial
protection and informed decision-making.

In addition:

CDI Outreach Team: The outreach staff play a central role in our strategy, building and maintaining
strong relationships with Federal, State, and Local community partners to expand program
awareness and engagement.

Strategic Statewide Partners: These organizations serve specific populations, including potential
CLCA participants, and act as trusted community resources with a broader statewide reach. By
delivering program information through established networks, they help extend CLCA’s impact.
Examples of these partners include law enforcement agencies, 211 information lines and directories,
and local senior centers.
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Advertising Strategies: The 2025 advertising strategy with Fraser Communications will deploy a
multi-channel approach, leveraging traditional media in priority counties and markets and
complemented by a robust statewide digital media campaign. These efforts will drive awareness of
Low-Cost Auto Insurance and strategically engage lower-income individuals, guiding them to enroll at
MyLowCostAuto.com. The CLCA program will also introduce new influencers who will create

culturally relevant video content to enhance community trust and engagement. As trusted voices
within their communities, these Influencers will be pivotal in increasing program understanding and
adoption.

Producer Survey: Fraser Communications is conducting a follow-up survey via email with producers
in 2025 to gain deeper strategic insights into their motivations and needs. This data will inform and
optimize future communication and work with producers.

Information Systems (IS) Strategies

The CLCA website is the hub for program information, eligibility processing, producer lead

generation, and self-guided online applications. All outreach and advertising materials emphasize the
call to action to visit the website, where consumers are given easy, two-step directions to get insured.
In 2025, the IS strategy is to continue working collaboratively with the website host to provide
maintenance and support and make improvements that streamline the application process. The
website's newly created materials and background will replace the current files to achieve consistency
with the current branding.
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https://www.mylowcostauto.com/

Impediments to Success

Program staff members view the following as impediments to greater CLCA success.

Modernized Customer Service

Previously, payment and fee challenges were listed. To address the issue, in 2025, a new payment
vendor system will be implemented to enhance the customer experience by minimizing transaction
fees for CLCA consumers and ensuring consistency in fees

across all carriers. Currently, CLCA consumers face varying
customer service fees depending on their carrier, and many
have expressed a desire for the ability to pay their premiums
online without incurring additional costs. This new system
will address these concerns by streamlining payment
processes and aligning CLCA services with those
traditionally offered by insurance carriers, improving
accessibility and convenience for policyholders.

Expansion beyond liability coverage

Many consumers purchase vehicles using auto

loans, and most auto loans require auto
insurance that covers physical damage to the
consumer’s vehicle, which is not available for
purchase through the CLCA program. Also,
CLCA policies cannot be used for commercial
purposes (e.g., rideshare services like Uber and
Lyft), which may deter some eligible drivers.

Therefore, income-eligible consumers cannot

participate in CLCA due to the program’s focus
on liability-only insurance.
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Conclusion

The CLCA program successfully accomplished all requirements outlined by California law and
continues to track the program’s analytics while being responsive to emerging challenges,
opportunities, and consumer needs. CDI will continue to work aggressively in 2025 to spread
awareness of the CLCA program and will continue to advocate for greater accessibility on behalf of
low-income eligible motorists. The program's continued efforts to expand access to affordable auto
insurance for eligible Californians. Through targeted outreach, strategic partnerships, and data-driven
marketing initiatives, the program has strengthened its reach and impact across diverse communities.
Legislative updates and operational enhancements have further streamlined program accessibility
and efficiency, ensuring that more qualified drivers can benefit from its offerings. As we look ahead,
ongoing collaboration with stakeholders and continued investment in outreach and innovation will be
key to sustaining the program’s success and addressing the evolving needs of California’s low-
income drivers.
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